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The Research Framework and Discourse System
Construction of China$ Strategic Communication
—A Summary of the Second Summit Forum on Strategic
Communication

Yang Qifei  Chen Hong

Abstract The “9 « 117 Terrorist Attacks made the United States realize that
there was still a fierce confrontation in the value system it pursued. Since then
strategic communication has become a key issue in the field of international poli—

tics and national security. In China strategic communication has attracted wide
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attention since it was put forward. Domestic scholars have studied it from both the—
oretical and practical aspects and how to construct the research framework and
discourse system of strategic communication in China has become the focus of ac—
ademic attention. Based on this Strategic Communication Research Center at
East China Normal University held the Second Summit Forum on Strategic Com—
munication which convened experts and scholars to discuss the theory and prac—
tice of strategic communication in the new era. Based on some views of the experts
participating in the Forum this paper holds that China$ strategic communication
discourse system which includes strategic discourse public discourse and dia—
logical discourse should be constructed and under its guidance the practice
of multi-subject coordinated strategic communication should be carried out.
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